




Reflections of Rene Inzana, 
Third SYSPRO Employee

Rene Inzana, who currently holds the title of 
Product Manager for SYSPRO USA, also has 
the distinction of being the third employee 

hired by SYSPRO South Africa. Here are some of 
Rene’s memories of the early years:

“I was the third employee in South Africa and 
the first programmer the company employed, 
followed shortly by Russell Hollick and Louise 
Thompson. I was so inexperienced that they 
were taking as much of a chance on me as I 
was on a small, unknown company!

“It is hard to say now why I joined such a small 
company at that time. There was just something 
about the Duff brothers and their passion that 
made me believe that it was the right thing to 
do and that they would be successful.

“As I look back, I do think that the Duffs always 
had the ability to hire the right type of person, 
and this has filtered down to the regional offic-
es. This is why SYSPRO has managed to retain 
the ‘family community’ feeling. I really value 
the friendships and relationships I have with 
many SYSPRO people.

“I left SYSPRO SA in about 1987 and did some 
freelancing on the SYSPRO product while pursu-
ing a totally different career. After a couple of 
years I was offered a position by SYSPRO USA.

“I came to the United States in 1990 – mostly 
for personal reasons. I had always wanted 
to visit the States, and I came over with no  
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intention of emigrating. I saw it as an opportunity 
to see the States and to help SYSPRO USA out, 
since I knew the product and they needed to 
build their Support and Implementation depart-
ments. The idea was to stay a year and go 
back. As they say, the rest is history!

“Probably, what has surprised me most has 
been Phil’s transformation since he took over as 
CEO of SYSPRO. Previously, he was more of the 
‘techie’ in the background and did not seem 
as involved in the company direction. When he 
became CEO, however, he proved that techies 
can turn their visions into reality. He has proven 
to be a visionary leader who has consistently 
made the right decisions to move the company 
forward in the right direction.

“It has been fascinating to follow the evolution 
of the SYSPRO product - not only in the content, 
where it has grown from a couple of modules to 
a full enterprise solution - but also to witness the 
technological changes that make it the power-
ful product it is today. Watching the ‘changing 
face of SYSPRO’ has been a great experience – 
it truly has had many facelifts. I’m pleased and 
proud of my contributions to SYSPRO, and I am 
enthusiastic about helping the company meet 
the challenges of the next 30 years.” v

American Idol

2008

Little House on the Prairie

1978
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SYSPRO USA 
Soars Ahead

The US office of SYSPRO is having celebra-
tions of its own this year, having opened 
its doors 20 years ago. In a massive, highly 

competitive market, this important arm of the 
SYSPRO operation has grown into a force to 
be reckoned with, notching up awesome suc-
cesses along the way.

SYSPRO USA has proven itself as a technol-
ogy vendor which can deliver the enterprise 
business application organizations need to effi-
ciently meet or exceed business and customer 
expectations. 

In April this year, SYSPRO USA hosted a hugely 
successful end-user conference in Orlando, 
Florida. Attended by more than 600 delegates, 
the event expanded SYSPRO’s ties and value to 
its unique segment of enterprise solution cus-
tomers in the mid-market. 

“Manufacturing and distribution companies 
at the lower end of the mid-market are con-
stantly pinched by costs and the avalanche 
of new regulatory requirements and customi-
zation requests from their buyers,” says Joey 
Benadretti, President, SYSPRO USA. 

“So, they have the same cost, customer and 
competitive pressures as the large companies 
– but fewer resources to address them. SYSPRO 
customers can’t afford to mistakenly select big 
ERP solutions that are either too costly or worse: 
priced right but a bad match for their business. 

We understand this segment, the buyer’s needs, 
and we serve them better than anyone else in 
the market.” 

Among many other achievements, SYSPRO 
USA has achieved notable success in delivering 
vertical solutions for the following market sec-
tors:

•	 Electrical Equipment, Appliances and Com-	
	 ponents
•	 Medical Devices 
•	 Computer and Electronic Products 
•	 Machinery and Equipment 
•	 Food 

In the medical device field alone, a spe-
cial report by independent analysis firm Vital 
Analysis states: ‘SYSPRO’s offering in the medi-
cal devices sector impressed us. It is a broad, 
deep ERP solution that is targeted for small- to 
medium-sized businesses. SYSPRO is committed 
to the medical device sector and has made 
a number of functional enhancements to its 
medical devices vertical in 2007. We were also 
pleased to see the flexible .Net architecture 
stack that the entire product line utilizes. When 
this architecture stack is coupled with their 
broad functionality, users gain business model 
flexibility unavailable in other solutions.”

Well done to everyone at SYSPRO USA, and 
here’s to the next 20 years! v

Apple sells the new ultra-thin Mac-
Book Air notebook that is less than an 
inch thick and turns on the moment it's 
opened

2008

1978
Space Invaders launches craze for 
computer video games 



K3 SYSPRO 
celebrates 30 years 
of serving UK SMEs

This year is a major milestone for SYSPRO sales 
in the UK. Evolution has been a key element 
of the past three decades: evolution of 

the software, our business and our customers. 
Businesses have become leaner, meaner and 
faster on their feet. In parallel with this, SYSPRO 
has constantly developed to reflect the evolv-
ing needs of our customers. 

We started out as a small, independent, pri-
vately-owned company which over the years 
has developed a solid reputation in the UK 
marketplace for supplying SYSPRO. Initially we 
were selling about two systems a year, but we 
are now part of a public company with sales of 
around 30 systems a year, revenues approach-
ing £12 million and a team of 90 staff with loca-
tions all over the UK and Ireland, making us 
the largest ERP supplier in our sector. We have 
retained many of our original clients and it is 
gratifying to note that many quote K3 as being 
a key element of their success.
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As a SYSPRO business we are going from 
strength to strength. Indeed, few ERP compa-
nies can boast our pedigree in the SME busi-
ness market where we have been successful 
in establishing SYSPRO as a leading brand. We 
have stuck to our marketplace and developed 
a wealth of knowledge and experience which 
allow us to focus on meeting the needs of our 
existing customers while presenting SYSPRO as 
a powerful solution to our prospects. v

Iron Man

2008

1978
Grease!

By Howard Joseph,
Managing Director, K3 Business 
Technology Group



 
SYSPRO helps 
check weather on Mars

As with the Asia Pacific market, SYSPRO 
sold into Canada for many years before 
establishing an official presence there. 

As demonstrated in this article, SYSPRO Canada 
has truly taken flight and exceeded all expec-
tations ….

Canadian company Optech is a long-stand-
ing SYSPRO user… and its lidar technology is at 
the heart of NASA’s Phoenix Mars mission. The 
Phoenix Mars lander made a dramatic landing 
on the Red Planet on Sunday 25 May after a 
journey of 10 months and hundreds of millions 
of miles through deep space. 

The first lidar results from Mars arrived late 
in the evening of 28 May, amid cheers and 
applause from NASA officials and science 
team members gathered at the Jet Propulsion 
Laboratory (JPL), NASA’s research centre, and 
the Science Mission Operations centre at the 
University of Arizona.

The Phoenix lidar was designed and built 
by Optech in partnership with MDA Space 
Missions, with funding from the Canadian Space 
Agency. The analytical lidar, which probes the 
atmosphere above the lander, is the first of its 
kind to be sent to another world. The Phoenix 
mission is also the first of its kind, selected by 
NASA from an initial set of more than 20 mission 
proposals, designed to land in the north polar 
region of Mars to study the atmosphere and 
look for habitability supporting life.

Optech is the world leader in the develop-
ment, manufacture and support of advanced 
laser-based survey instruments. It offers cli-
ent-driven lidar solutions in airborne terres-
trial mapping, airborne laser bathymetry, laser 
imaging, mine cavity monitoring and industri-
al process control, as well as space-qualified 
sensors for orbital operations and planetary 
exploration. v

WORKING WITH SYSPRO – SYSPRO CANADA
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2002: SYSPRO goes East

After selling its software in the region for 
many years, SYSPRO reached a global 
milestone in May 2002 with the open-

ing of its Asia-Pacific regional office in Sydney. 
Challenges in this territory include supporting a 
diverse range of customers as well as the need 
to promote SYSPRO in the world’s most dynamic 
business landscape.

Since then, the office has expanded its global 
partner network throughout Asia.  SYSPRO’s new 
markets now include India, Indonesia, Thailand 
and Japan with new customers coming from 
China and Japan, through southeast Asia with 
Singapore, Thailand and Malaysia; the Pacific 
countries of Fiji, New Caledonia and Papua New 
Guinea as well as Australia and New Zealand.

Noticeably active industry sectors in the region 
include IT and services, food and beverage, 
automotive and pharmaceuticals. The aver-
age user count has increased per site, endors-
ing a strategy of targeting larger prospects. In 
2008, the office recorded its largest new cus-
tomer, a 150-user circuit board manufacturer in 
Thailand.

Together with these new markets, localized 
Japanese, Chinese and Thai versions of the soft-
ware have been implemented for local customers.
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SYSPRO’s greatly improved presence in the 
Asia Pacific has enabled annual customer days 
to be held in in Sydney, Singapore and Kuala 
Lumpur.

An ongoing, sophisticated direct marketing 
strategy has also been implemented, and new 
marketing campaigns are due to be launched 
in India and China in the near future.

All this activity has been supported by a grow-
ing number of Asia-Pacific staff. After opening 
its doors with only a handful of staff in Sydney, 
SYSPRO Asia-Pacific now has employees locat-
ed in Sydney, Melbourne and Brisbane as well 
as in Bangalore and Kuala Lumpur.

Office expansion is being promoted by the 
growth in direct SYSPRO sales in addition to 
activity by resellers. The future path will see 
additional local staff employed in the region 
and recruitment of local resellers, with a focus 
on the large markets of India and China.  

In just six years, SYSPRO’s Asia-Pacific office 
has grown from being a newly-opened business 
to a strong member of the SYSPRO family whose 
staff members continue to build on the SYSPRO 
heritage – good on yer, mates! v

2008
Construction marvel, the Birds Nest 
completed for the Beijing Olympics

98% of all American homes 
have a television 

1978



SYSPRO – CULTURE

Simplifying Your Success – 
for 30 Years

Simplifying your success is more than just a 
phrase to us. Rather, it is the ethos that has 
propelled us on a 30-year journey. We have 

focused on simplifying business software, build-
ing lifetime relationships and seeing ERP as the 
most important driver of business success. 

The streets of ERP are littered with failed imple-
mentations and broken promises. Yet, over 
the course of 30 years, we have managed to 
accumulate a client base of more than 14,000 
companies in over 60 countries. 

Much of SYSPRO’s success can be attributed 
to the one aspect of SYSPRO that is truly unique 
in the world of ERP – a single product line. Like 
the iconic Porsche sports model, which was first 
built in 1948 and has evolved into its present 
offering, the latest release of SYSPRO is a logi-
cal progression from its very first version back in 
1978. This ranks SYSPRO as a true ERP pioneer.

SYSPRO is 100% owned by its people. As users 
of SYSPSRO, you are part of an immense global 
forum where everyone has an interest in seeing 
the product improved. With SYSPRO, improve-
ment is constant. In a typical year, you will see 
your ERP system effortlessly enriched by literally 

hundreds of enhancements, and the cost of 
this constant improvement is part and parcel of 
your annual license fee. In addition, we plough 
more than half of that revenue back into devel-
opment.

As the world heads towards the end of the 
first decade of the 21st century, most business 
enterprises are using an ERP system of some 
shape or form, ranging from Excel spreadsheets 
to very complex offerings.

It is said that a bad ERP decision will cost three 
times as much and take three times as long … 
It is said by many of our users that a SYSPRO 
system will be delivered exactly to budget and 
exactly to time. Thirty years down the line, there 
has never been a better time to simplify your 
success. v

First test tube baby, Louise Brown, is born in 
England from in vitro fertilization.

1978

2008

Louise Brown, the first 'test tube' baby in the 
world, celebrating her birthday.
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Africa and the Middle East

SYSPRO (Pty) Limited
Block A
Sunninghill Place
9 Simba Road
Sunninghill
Johannesburg
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South Africa
Tel:   +27 (0) 11 461 1000
Fax:  +27 (0) 11 807 4962
Email:  info@za.syspro.com

Asia Pacific

SYSPRO Software Pty Limited
Level 5, 113 Wicks Road
North Ryde (Sydney) NSW 2113
Australia
Tel:     +61 (2) 9870 5555
Fax:    +61 (2) 9889 5566
Email:  info@syspro.com.au
All enquiries:
Australia: 1300 882 311
Singapore toll free: 800 616 2209
Malaysia toll free: 1800 812 655
Indonesia toll free: 0018 0306 121 62

Canada

SYSPRO Software Limited
4400 Dominion Street
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British Columbia
Canada
V5G 4G3
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Email:  info@ca.syspro.com

UK & Europe

K3 Business Technology Group
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50 Kansas Avenue
Salford Quays
Manchester
United Kingdom
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Tel:    +44 161 876 4498
Fax:   +44 161 876 4502
Email: syspro@k3scs.com

USA & Americas

SYSPRO Impact Software, Inc.
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USA
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Toll free: (800) 369-8649
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